COURSE DISCRIPTION 1.
GENERAL

SCHOOL | ENVIRONMENT, GEOGRAPHY AND APPLIED ECONOMICS

DEPARTMENT | GEOGRAPHY

LEVEL OF COURSE | Undergraduate

COURSE CODE | [®1001 SEMESTER | 3rd

COURSE TITLE | ECONOMIC GEOGRAPHY

NUMBER
TEACHING
STRUCTURE OF TEACHING ACTIVITIES HOURS PER OF CREDITS
WEEK ALLOCATED
(ECTS)
Lectures and Laboratory Classes 3 5

TYPE OF COURSE | Compulsory

PREREQUISITES | -

LANGUAGE OF INSTRUCTION | GREEK

COURSE OFFERED TO ERASMUS | NO
STUDENTS

(URL)

2. EXPECTED LEARNING OUTCOMES

Learning outcomes
Describe the objectives of the course as well as the expected learning outcomes

EG explores the interplay between economic activity and space. After the successful
completion of the course students should:
* be familiar with the basic concepts and methods of Economic Geography;
* understand the significance of location in the success/failure of economic activities;
* be able to identify and interpret the decisive factors that influence the location of
manufacturing, services and retail trade;
* recognize in which ways the location of certain activities affect the developmental
trajectory of the wider region and the welfare of its inhabitants.

3. COURSE CONTENTS




1. The formation and the early-stage approaches of the EG. Key questions raised by the

EG. A concise evolution of the theoretical debate. The structure of the lectures.
INDUSTRIAL LOCATION

2. 0Old and new restrictions in industrial location. Technological developments and
location change. The changing importance of access to energy. Locational inertia.
New restrictions stem from the renewable energy sources.

3. Agricultural raw materials and minerals. The pioneers: Von Thunen (1826) and
Weber (1912). Primary and secondary processing industries.

4. The increasing use of semi-processed and imported inputs. New organisational forms
of manufacturing activity, vertical disintergation and subcontracting. Recent changes
in international trade. The environmental impact of the long-distance transport.

5. Labour force. Geographical distribution of availability, skills, wages and productivity.
Intra-national and International mobility. Brain drain and brain gain.

URBAN CENTERS AND INDUSTRIAL LOCATION

6. Manufacturing and the city. The traditional significance of the cities (inner cities).
Positive and negative agglomeration externalities. Localization Economies.
Headquarters, Research & Development and skilled manufacturing activities. SMEs
and the city.

7. Concentration of services in the cities. The central place theory (Chrystaller).
Business Services. The traditional business, administrative and retail city centre. ICTS
applications in office tasks. Back Offices.

8. Different locational requirements by different types of retail firms. Hotelling duopoly
model. Retail chains. Location strategies of retailers within urban centres.
Development of stores networks. The prospects of e-commerce.

SYNTHESIS

9. State policies and industrial location. Regional and Industrial Development
incentives. Industrial parks and industrial areas.

10. Synthesis / introduction to Geography of Globalised Networks course.

4. TEACHING AND ASSESSMENT METHODS

TYPE OF LECTURES | face to face in class and laboratory lectures

ICTUSE | ICT use, Internet use and e-class

TEACHING STRUCTURE Activity Hours per semester |:
Lectures 34
Laboratory 5
Studying 95
TOTAL 134




ASSESSMENT METHODS Assessment Language: Greek

Assessment Methods

Written exam at the end of the semester with questions
that ask for longer - essay type - and shorter - multiple
choice - answers.

The assessment criteria are notified to students at the
beginning of the semester
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